Community Fundraising and Digital Communications Officer
Salary Range: £21,000 - £25,000 Pro Rata, dependent on experience
The Role
We have combined two critical areas for our organisation – both of which require a deep commitment to growing the audience of engaged supporters and advocates for the work of MfM. 
You will be responsible for the relationship management of new and existing donors and supporters through community fundraising, increasing income and raising awareness in line with the MfM fundraising strategy. 
Target key communities for MfM in and around Lancashire and Cumbria and Wales and also identify key areas of connection with Madagascar, developing relationship with fundraisers, faith and other groups. 
You will also deliver and grow MfM’s digital communications activity and impact, producing text and visuals for all platforms. 
You will produce compelling and strategically-aligned content for all relevant digital platforms, and you will ensure all content is optimised for MfM’s audience reach. 
You will source content from across the MfM team in the UK and Madagascar and will also research external content.  
The main areas of responsibility are:
1. Community Fundraising
· Manage all Community Fundraising opportunities for MfM
· Research and brief the Director on new community fundraising opportunities appropriate for MfM
· Steward all community fundraisers, providing clear guidance on fundraising and information about MfM
· Deliver effective digital and physical assets to community fundraisers (individuals and organisations)
· Ensure that all supporters are thanked and engaged by MfM appropriately
· Represent MfM at community fundraising events and at key supporting organisations including schools, faith and community groups. 
· Coordinating major office tasks such as the annual mailing.
· Recruit and supervise volunteers to assist team with specific tasks. 
· Managing indirect & direct sales of crafts and produce for MfM.
· Take forward existing fundraising and awareness raising opportunities and identify new prospect that they can take forward to delivery.
· Entering donations into the CRM (eTapestry)


2. Digital Communications
· Maintain the ‘day to day’ operation of the website. 
· Oversee MfM’s social media.
· Working with the Media Volunteer(s) to deliver MfM’s communications strategy across all digital platforms.
· Produce digital communications content for all platforms, and ensure maximum visibility & reach, including search optimization.
· Working with key programme staff across UK and Madagascar to source appropriate material for social media content for awareness raising and fundraising. 
· Working with the Director, programme and fundraising staff, establish key themes for digital communications and ensure content management and optimization of content in line with these. 
· Develop and manage a cross-platform content planner for MfM. 
· Ensure brand consistency across all MfM Platforms and assets.

Person Specification
· Experience in a paid or volunteer capacity of managing community fundraising and community fundraisers
· Confident in speaking in public and able to relate complex ideas compellingly and appropriately. 
· [bookmark: _GoBack]Able to manage community fundraising events – in person and online – and manage all issues relating to supporter engagement and safeguarding in changeable contexts. 
· Strong financial management, ideally including tracking of community fundraising pledges and income. 
· Experience in a paid or volunteer capacity of developing digital communications content 
· Current knowledge of effective digital communications strategy.
· Highly accurate and detail-oriented in text and images. 
· Experience and up-to-date understanding of content optimization for digital communications across all platforms.
· Experience of writing long-form blogs and researching external content from academic and public sources. 
· Digital Communications: able to create and optimize content for use across all communication platforms and current knowledge of effective digital communications strategies
· Experience of using a CRM. For example to enter donations, identify committed community fundraisers to feature in communications and to highlight for stewardship, track community fundraising pledges and campaigns.
· Experience of managing/ moderating brand consistency.
· Available for hybrid working from home, within reach of Lancaster and willing to travel to other fundraising locations.
· Available for flexible working and travel.
Desirable
· Working proficiency in French and/or Welsh. 
· Any proficiency in Malagasy.
· Experience in a paid or volunteer capacity of working in international development 
· Experience of innovative community fundraising e.g. Gaming platforms, online and physical community building, non-physical challenge events. 
· Experience of using packages such as Canva to prepare and manage social media content and calendar. 
